
           

FYBMS SEM –I  

Course Outcome 

Course Outcome 

Business Law  1. On completion of this course, learners will be able to: appreciate the relevance of 

business law to individuals and businesses and the role of law in an economic, 

political 

And social context. 

2. Identify the fundamental legal principles behind contractual agreements. 

3. Examine how businesses can be held liable in tort for the actions of their 

employees. 

4. Understand the legal and fiscal structure of different forms of business 

organizations and their responsibilities as an employer 

 

Business Statistics  1.To develop the students ability to deal with numerical and quantitative issues in 

business  

2. To enable the use of statistical, graphical and algebraic techniques wherever 

relevant. 

 3. To have a proper understanding of Statistical applications in Economics and 

Management. 

Business Economics-

1 

1.Develop ideas of the basic characteristics of Indian economy, 

It’s potential on natural resources. 

2. Understand the importance, causes and impact of population 

growth and its distribution, translate and relate them with economic 

Development. 

3. Grasp the importance of planning undertaken by the government of India, have 

knowledge on the various objectives, failures and achievements as the foundation of 

the ongoing planning and economic reforms taken by the government. 

4. Understand agriculture as the foundation of economic growth and development, 

analyze the progress and changing nature of Agricultural sector and its contribution to 

the economy as a whole. 

Introduction to 

Financial Accounting 

1. Understand role of financial accounting in business firm and public sectors. 

2. To using various tools to monitor evolving accounting standard and practices. 

3. Maintain professional skill in changing business environment. 

4. To Understand Knowledge of International Accounting Principles and the impact of 

global issues. 

 

Foundation of Human 

Skill  

1. Understand   necessary framework by which our three cornerstones that serve to 

build our programmatic foundation: Self-Awareness, Personal Development, and Life 

Skills. 

2.Enhance Learners Leadership and Motivation skills & know ways of learning 

3. Appreciate the relationship between human behavior and self-concept. 



Business 

Communication -1 

1.On the completion of this course students will be able to Develop awareness of the 

complexity of the 

Communication process. 

2.Develop effective communication skills to 

Comprehend instructions and become a critical listener. 

3. Develop effective oral and presentation skills to speak Interpersonally as well as in 

a large group.. 

4.Develop ability to communicate effectively with 

The help of electronic media. 

Foundation Course –1 1.Understand the multi-cultural diversity of Indian society 

2.Appreciate the concept of linguistic diversity in relation to the Indian situation  

3Understand the concept of disparity as a rising out of stratification and inequality. 

1. Know the issue of the people with physical and mental disability  

2. Comprehend inter group conflict arising out of regionalism and communalism 

3. Know the Indian Constitution and Fundamental duties and rights  

4. Understand the significant and aspects of political parties.   

 

 

FYBMS SEM 2                           

Course OUTCOME 

Principal of marketing 1.Understand the importance in business practice of being marketing oriented; 

2. Evaluate market conditions and consumer needs when forming marketing 

strategies; 

3. Describe a range of common strategies for use with each of the various 

Marketing mix tools: product, pricing, promotion and distribution; 4. 

Recommend and justify an appropriate mix of such strategies to form a 

cohesive overall strategy to address given marketing tasks or situations; and 

5. Use examples from current events and real-world marketing situations to 

apply, illustrate and discuss different marketing strategies. 

Principal of Management  1. Recognize the role of a manager and how it relates to the organization's 

mission.  

2. Define management, its four basic functions and skills. • Know critical 

management theories and philosophies and how to apply them.  

3.  Recognize the concept of social responsiveness and its benefits. • Explain 

the relationship between strategic, tactical, and operational plans.  

4.  Identify the stages of team development and the skills a team must 

acquire to become effective 

5.  Recognize the part communication plays in the management function.  

Industrial Law 1 Be aware of the present state of Industrial relations in India.  

2 Be acquainted with the concepts, principles and issues connected with trade 

unions, collective bargaining, workers participation, grievance, and employee 

discipline and dispute resolution.  

3 Understand the various processes and procedures of handling Employee 

Relations. 



Business Environment 1. Familiarize with the nature of business environment and its components.  

2. The students will be able to demonstrate and develop conceptual 

framework of business environment and generate interest in international 

business.  

3. Understand the definition of ethics and the importance and role of ethical 

behavior in the business world today. 

Business communication -

1 

1.Write e-mails, memos, and business letters with different tones and for 

different purposes 

2 .Understand the importance of being an effective business communicator in 

today’s changing workplace  

3. Communicate effectively with colleagues in meetings by employing 

individual strengths and implementing knowledge of different working styles  

4. Deliver professional oral presentations  

5. Write a polished resume and cover letter and effectively prepare for and 

participate in interviews 

Business Mathematics  1. Explain basic methods of business calculus, types and methods of interest 

account and their basic applications in practice. 

2. Solve problems in the areas of business calculus, simple and compound 

interest account, use of compound interest account, loan and consumer credit 

3. Discern effects of various types and methods of interest account. 

 

SYBMS SEM 3 

Course Outcomes  

Course OUTCOMES 

Business planning and 

Entrepreneurial 

management 

1. Entrepreneurship is one of the major focus areas of the discipline of 

Management. This course introduces Entrepreneurship to budding managers. 

 2. To develop entrepreneurs &to prepare students to take the responsibility of 

full line of management function of a company with special reference to SME 

sector. 

Accounting for 

managerial decision 

1. To acquaint management learners with basic accounting fundamentals. 

2. To develop financial analysis skills among learners. 

3. The course aims at explaining the core concepts of business finance and its 

importance in managing a business. 

Strategic  management 1. The objective of this course is to learn the management policies and 

strategies at every Level to develop conceptual skills in this area as well as 

their application in the corporate world. 

 2. The focus is to critically examine the management of the entire enterprise 

from the Top Management viewpoints. 

 3. This course deals with corporate level Policy & Strategy formulation areas. 

This course aims to developing conceptual skills in this area as well as their 

application in the corporate world. 



Information technology 

in business 

management-1 

1. To learn basic concepts of Information Technology, its support and role in 

Management, for managers. 

 2. Module II comprises of practical hands on training required for office 

automation. It is expected to have practical sessions of latest MS-Office 

software. 

 3. To understand basic concepts of Email, Internet and websites, domains and 

security therein. 

 4. To recognize security aspects of IT in business, highlighting electronic 

transactions, advanced security features. 

Foundation course – 3 1. Develop a basic understanding about issues related to human rights 

violations, ecology and urban‐rural disparities in access to health and 

education. 

 2. Gain an overview of significant skills required to address competition in 

career choices. 

 3. Appreciate the importance of developing a scientific temper towards 

technology and its use in everyday life 

 

SYBMS SEM-3 

GROUP A – FINANCE 

Basic of Financial 

service 

 

1 .The course aims at explaining the core concepts of business finance and its 

importance in managing a business 

2. The objectives of develop a conceptual frame work of finance function and to 

acquaint the participants with the tools, types, instruments of financial system 

In the realm of Indian Financial Market. 

Corporate Finance 1. The objectives of develop a conceptual frame work of finance function and to 

acquaint the participants with the tools techniques and process of financial 

management in the realm of financial decision making 

2. The course aims at explaining the core concepts of corporate finance and its 

importance in managing a business 

3.To providing understanding of nature, importance, structure of corporate 

finance related areas and to impart knowledge regarding source of finance for 

a business 

 

SYBMS SEM-3 

GROUP B – MARKETING 

Consumer Behavior 1. The basic objective of this course is to develop an understanding about the 

consumer decision making process and its applications in marketing function of 

firms. 

 2. This course is meant to equip undergraduate students with basic knowledge 

about issues and dimensions of Consumer Behavior. Students are expected to 

develop the skill of understanding and analyzing consumer information and 

using it to create consumer- oriented marketing strategies. 

Advertisement 1. To understand and examine the growing importance of advertising. 

 2. To understand the construction of an effective advertisement. 

3. To understand the role of advertising in contemporary scenario. 

4. To understand the future and career in advertising. 

SYBMS SEM – 3 

GROUP C – HUMAN RESOURCE 

Recruitment and 

Selection 

1. The objective is to familiarize the students with concepts and principles, 

procedure of Recruitment and Selection in an organization.  

2. To give an in depth insight into various aspects of Human Resource 



management and make them acquainted with practical aspect of the subject. 

Motivation and 

Leadership 

1. To gain knowledge of the leadership strategies for motivating people and 

changing organizations.  

2. To study how leaders facilitate group development and problem solving and 

work through problems and issues as well as transcend differences.  

3. To acquaint the students about practical approaches to Motivation and 

Leadership & its application in the Indian context. 

 

SYBMS SEM –4 

Course Outcomes 

Course                             OUTCOMES 

Business Economics-II 1. To understand the functioning of economy at the macro level.       

2. To Understand how the economy is regulated through monetary and 

fiscal policies. 

 3. To study the important indicators of the economy and their 

significance. 

Business Research Methods  1. The course is designed to inculcate the analytical abilities and 

research skills among the students. 

2. The course intends to give hands on experience and learning in 

Business Research. 

Production & Total Quality 

Management 

1. To acquaint learners with the basic management decisions with 

respect to production and quality management. 

2. To make the learners understand the designing aspect of production 

systems 

3. To enable the learners apply what they have learnt theoretically. 

Information Technology In 

Business Management-II 

1. To understand managerial decision-making and to develop 

perceptive of major functional area of MIS. 

2. To provide conceptual study of Enterprise Resource Planning, 

Supply Chain Management, Customer Relationship Management, Key 

issues in implementation. This module provides understanding about 

emerging MIS technologies like ERP, CRM, SCM and trends in 

enterprise applications.  

3. To learn and understand relationship between database management 

and data warehouse approaches, the requirements and applications of 

data warehouse. 

 4. To learn outsourcing concepts. BPO/KPO industries, their 

structures , Cloud computing 

Foundation Course –IV 1. To understand significance of ethics and ethical practices in 

businesses which are indispensable for progress of a country. 

 2. To learn the applicability of ethics in functional areas like 

marketing, finance and human resource management. 

 3. To understand the emerging need and growing importance of good 

governance and CSR by organizations. 

 4. To study the ethical business practices, CSR and Corporate 

Governance practiced by various organizations. 

 

SYBMS SEM-4 

GROUP A - 

FINANCE 

OUTCOMES 

1.Auditing 1. To enable students get acquaint with the various concepts of 



auditing.                                                                   

 2. To ensure students understand and practice the various techniques 

of auditing while managing their finances 

2.Corporate 

Restructuring  

1. To impart knowledge relating to legal, accounting and practical 

implementation of corporate restructuring.                                                                  

2 .The subject covers the complex facets of corporate restructuring 

process   

 

SYBMS SEM-4 

GROUP B - MARKETING 

OUTCOMES 

1.Integrated Marketing 

Communication 

1. To equip the students with knowledge about the nature, purpose and 

complex construction in the planning and execution of an effective 

Integrated Marketing Communication (IMC) program. 

 2. To understand the various tools of IMC and the importance of 

coordinating them for an effective marketing communication program. 

 

2.Rural Marketing The objective of this course is to explore the students to the Agriculture and 

Rural Marketing environment so that they can understand consumers and 

marketing characteristics of the same for understanding and contributing to 

the emerging challenges in the upcoming global economic scenario. 

SYBMS SEM – 4 

GROUP C – HUMAN 

RESOURCE 

OUTCOMES 

1.Training & Development 

in HRM 

1. This paper is not pure academic oriented but practice based. It has been 

designed, keeping in view the needs of the organizations. Successful 

managerial performance depends on the individual’s ability to observe, 

interpret the issues and modify his approach and behavior. All 

organizations need to pay adequate attention to equip their employees. 

Rapid progress in technology has changed not only in the physical facilities 

but also in the abstract qualities required of the men who are using them. 

This paper will attempt to orient the students to tailor themselves to meet 

the specific needs of the organizations in training and development 

activities. 

2.Change Management  1. The objective of this paper is to prepare students as organizational 

change facilitators using the knowledge and techniques of behavioral 

science. 

 

TYBMS SEM 5 

Course Outcome 

Logistic and 

supply chain 

management 

1To provide students with basic understanding of concepts of logistics and 

supply chain management. 

2 To introduce students to the key activities performed by the logistics 

function. 



 3 To provide an insight in to the nature of supply chain, its functions and 

supply chain systems. 

 4 To understand global trends in logistics and supply chain management. 

Corporate 

communication 

and public 

relations 

1To provide the students with basic understanding of the concepts of 

corporate communication and public relations. 

2 To introduce the various elements of corporate communication and 

consider their roles in managing organizations. 

 3 To examine how various elements of corporate communication must be 

coordinated to communicate effectively. 

 4 To develop critical understanding of the different practices associated 

with corporate communication. 

 

TYBMS SEM 5 

GROUP A – FINANCE  

Investment analysis 

and portfolio 

management 

1. To acquaint the learners with various concepts of finance. 

2.To understand the terms which are often confronted while reading 

newspaper, magazines etc. for better correlation with the practical world. 

3. To understand various models and techniques of security and portfolio 

analysis 

Commodity and 

derivatives market 

1. To understand the concepts related to Commodities and Derivatives market. 

2.  To study the various aspects related to options and futures. 

3. To acquaint learners with the trading, clearing and settlement mechanism in 

derivate market. 

Wealth management 1. To provide an overview of various aspects related to wealth management. 

2. To study the relevance and importance of Insurance in wealth management. 

 3. To acquaint the learners with issues related to taxation in wealth 

management. 

 4 To understand various components of retirement planning. 

Risk management 1To familiarize the student with the fundamental aspects of risk management 

and control. 

2 To give a comprehensive overview of risk governance and assurance with 

special reference to insurance sector. 

 3 To introduce the basic concepts, functions, process, techniques of risk 

management 

 

TYBMS SEM5 

GROUP B – MARKETING 

 

Service marketing 1To understand distinctive features of services and key elements in services 

marketing. 

2 To provide insight into ways to improve service quality and productivity. 

 3 To understand marketing of different services in Indian context. 

E-Commerce and 

Digital marketing 

1To understand increasing significance of E-Commerce and its applications in 

Business and Various Sectors. 

 2 To provide an insight on Digital Marketing activities on various Social 

Media platforms and its emerging significance in Business. 

3 To understand Latest Trends and Practices in E-Commerce and Digital 

Marketing, along with its Challenges and Opportunities for an Organization 

Sales and 

Distribution 

Management 

1To develop understanding of the sales & distribution processes in 

organizations. 

 2 To get familiarized with concepts, approaches and the practical aspects of 

the key decision making variables in sales management and distribution 



channel management. 

Customer 

relationship 

management 

1. This subject helps students to understand CRM technology, process and its 

implementation. 

2. Also it points out the limitations in implementing CRM and ways to 

mitigate it 

3. This course also contains the concept of E-CRM which is the central base 

available to everyone in the company, thus eliminating certain processes 

and cutting on cost and time needed. 

4. Students as marketers can know their customers well through CRM. This 

enables to forge a much stronger connection and deeper relationship with 

your client. 

 

 

 

TYBMS SEM 5 

GROUP C – HUMAN RELATIONS 

Strategic human 

resource management 

and HR policies 

1To understand human resource management from a strategic perspective. 

 2 To link the HRM functions to corporate strategies in order to understand HR 

as a strategic resource. 

3 To understand the relationship between strategic human resource 

management and organizational performance. 

 4 To apply the theories and concepts relevant to strategic human resource 

management in contemporary organizations. 

 5 To understand the purpose and process of developing Human Resource 

Policies. 

Performance 

management and 

career planning 

1. To understand the concept of performance management in organizations. 

2. To review performance appraisal systems 3 To understand the significance 

of career planning and practices. 

Industrial relations 1. To understand the concept of performance management in organizations. 

2 .To review performance appraisal systems. 

3. To understand the significance of career planning and practices. 

Stress management 1. To understand the nature and causes of stress in organizations. 

2 .To familiarize the learners with the stress prevention mechanism 

3. To understand the strategies that help cope with stress. 

4 To be able to apply stress management principles in order to achieve high 

levels of performance. 

5 To enable to learners to adopt effective strategies, plans and techniques to 

deal with stress. 

 

TYBMS SEM -6 

Course OUTPUT 

Operations Research 1.To help students to understand operations research methodologies 

 2 To help students to solve various problems practically 

 3 To make students proficient in case analysis and interpretation 

TYBMS SEM  VI 

GROUP  A – Finance Electives 

International Finance 1.The objective of this course is to familiarize the student with the 

fundamental aspects of various issues associated with International Finance  

2 The course aims to give a comprehensive overview of International 

Finance as a separate area in International Business  

3 To introduce the basic concepts, functions, process, techniques and create 



an awareness of the role, functions and functioning of International Finance 

in this Globalized Market 

Innovative Financial 

Services 

1.To familiarize the learners with the fundamental aspects of various issues 

associated with various Financial Services 

 2 To give a comprehensive overview of emerging financial services in the 

light of globalization  

3 To introduce the basic concepts, functions, process, techniques and create 

an awareness of the role, functions and functioning of financial services 

Project Management 1.The objective of this course is to familiarize the learners with the 

fundamental aspects of various issues associated with Project Management  

2 To give a comprehensive overview of Project Management as a separate 

area of Management  

3 To introduce the basic concepts, functions, process, techniques and create 

an awareness of the role, functions and functioning of Project Management 

Indirect Taxes 1.To understand the basics of GST  

2 To study the registration and computation of GST  

3 To acquaint the students with filing of returns in GST 

 

TYBMS SEM  VI 

GROUP  B-Marketing Electives 

 

Brand Management 

1.To understand the meaning and significance of Brand Management  

2 To Know how to build, sustain and grow brands 

 3 To know the various sources of brand equity 

Retail Management 1.To familiarize the students with retail management concepts and operations 

 2 To provide understanding of retail management and types of retailers  

3 To develop an understanding of retail management terminology including 

merchandize management, store management and retail strategy.  

4 To acquaint the students with legal and ethical aspects of retail management 

 5 To create awareness about emerging trends in retail management 

International 

Marketing 

1. To understand International Marketing, its Advantages and Challenges.  

2 To provide an insight on the dynamics of International Marketing 

Environment. 

 3 To understand the relevance of International Marketing Mix decisions and 

recent developments in Global Market. 

Media Planning and 

Management 

1. To understand Media Planning, Strategy and Management with reference to 

current business scenario. 

 2 To know the basic characteristics of all media to ensure most effective use 

of advertising budget. 

 3 To provide an insight on Media Planning, Budgeting, Scheduling and 

Evaluating the Different Media Buys. 

 

TYBMS SEM  VI 

GROUP  C- Human Resource  

HRM in Global 1.To introduce the students to the study and practice of IHRM  



Perspective 2 To understand the concepts, theoretical framework and issues of HRM in 

Global Perspective  

3 To get insights of the concepts of Expatriates and Repatriates 

 4 To find out the impact of cross culture on Human Resource Management  

5 To provide information about Global Workforce Management  

6 To study International HRM Trends and Challenges 

Organizational 

Development 

1.To understand the concept of Organizational Development and its 

Relevance in the organization  

2 To Study the Issues and Challenges of OD while undergoing Changes  

3 To get an Understanding of Phases of OD Programmed  

4 To Study the OD Intervention to meet the Challenges faced in the 

Organization 5 To get an Insight into Ethical Issues in OD 

HRM in Service 

Sector 

Management 

1.To understand the concept and growing importance of HRM in service 

sector 

2. To understand how to manage human resources in service sector 

3.To understand the significance of human element in creating customer 

satisfaction through service quality 

4 .To understand the Issues and Challenges of HR in various service sectors 

Workforce 

Diversity 

1.To understand the nature of workforce diversity 

2. To familiarize the learners with the strategies to deal with work force 

diversity 

3. To understand the impact of technology in managing workforce diversity 

4. To be able to interlink between workforce diversity and HRM functions 

 


